
Market Research & Data Analytics

An Intensive 2-Day Training Course

Hennessy
27 - 28 October 2022

 Park Hotel
Ebene



Market Research & Data Analytics

INTRODUCTION

Nowadays Data and its representation shape our lives. 
You can feel optimistic when you see your progress or 
feel uneasy when you see how market share is going to 
drop. Data is vital, but the way we represent and perceive 
it is more important. In this intensive training course, 
the trainer will navigate through interesting topics and 
activities to gain essential understanding of the data 
concepts and build skills in the techniques to analyze and 
mine the data. This class training course will particularly 
feature:

• Introduction to data analysis
• Data mining and Machine learning
• Data analytics
• Quantitative / Qualitative Research
• Marketing Research Methodologies
• Big Data and challenges

WHO SHOULD ATTEND?

This class room Data Analytics training seminar
is designed for:

• All professionals & leaders who need to have an in-
depth knowledge of data interpretation.

• Key data officers who are interested in maintaining 
organization data and enhance the business 
through big data analysis.

• Anyone who is interested in developing themselves 
to be a better leader.

Attendance to this Valdus class room training course 
would enable delegates to apply data analysis knowledge 
and skills to result in better understanding of the business 
situation of their organization. Delegates are encouraged 
to bring their own data and related problems to practice 
with them.

PROGRAMME OBJECTIVES

By the end of this  training course participants will be able to :

• Explain data mining
• Understand approaches with regard  Big Data
• Develop skills on how to map organization strategy 

to big data
• Apply some techniques to identify the needed data
• Design big data promising solution

TRAINING METHODOLOGY

This practical and results-oriented market research training 
course is based on adult learning concept. It incorporates 
short inspiring lectures with structured lessons; workshops, 
captivating PowerPoint slides with videos to enhance 
learning; ongoing discussions with action planning; 
ample time for Q&A;  training activities to reinforce 
key concepts within a fun learning environment.

Each delegate will be supplied with a set of documents 
and spreadsheet files to practice performing a number of 
tasks related to the data analysis topics to make sure the 
concepts and skills have been developed.

PROGRAMME SUMMARY

This unique Valdus class room based  training course on 
Data Analytics covers discussion of critical areas of business 
problem solving and will have above all a practical focus 
on decision-making.

The focus of this class room training course is on the actions 
required to achieve e�ective design and introduction of 
suitable solutions. This will include detailed presentation 
and discussion of contemporary leading-edge approaches 
to planning, showing how standard solutions should 
be modified to reflect data-driven decisions. Moreover, 
there will be a daily workshop where participants will be 
guided to suggest, build and modify data-driven e�ective 
solutions.

• Use market research methodologies and apply them to
their organisations 

• Apply the Data Analytics Life Cyle and Data Analytics tools
from a Business Intelligence perspective



PROGRAM
OUTLINE

Market Research and Data Analytics

MOD 01

Planning a market research study
01 Introduction
02 Market research design
03 Uses of market research

MOD 02

Qualitative research
04 Introduction
05 Desk research
06 Focus groups
07 Depth interviewing
08 Observation

MOD 03

Quantitative research
09 Introduction 
10 Sampling and statistics
11 Questionnaire design
12 Face-to-face interviewing
13 Telephone interviewing
14 Self-completion questionnaires
15 Online surveys
16 Data analysis

MOD 04

Using market research to:
17 Segment markets
18 Improve a brand position
19 Improve customer satisfaction and loyalty
20 Achieve optimum pricing
21 Enter a new market
22 Test advertising e�ectiveness
23 Launch a new product
24 Reporting

MOD 05

The market research industry
25 International market research
26 Research trends
27 Ethics in market research

MOD 06

Overview of the Data Analytics landscape
01 Introduction
02 Business Intelligence
03 Machine Learning and Data Science
04 Survey Data Analytics (Market Research)
05 Skillsets of a good Data Analyst

MOD 07

The Data Analytics Lifecycle
06 Introduction
07 Data Mining v/s Data Analytics
08 Data Cleansing and Preparation
09 Data Partitioning
10 Modeling
11 Model evaluation
12 Communicating your �ndings

MOD 08

Data Analyst Tools
13 Introduction
14 Spreadsheet Applications 
15 Statistical Analysis Tools
16 Business Intelligence Tools
17 Data Visualization Tools
18 General Purpose Programming Languages
19 Data Science Platforms

MOD 09

Data Visualization
20 Introduction
21 Story telling with Data
22 Charts and Infographics
20 Information Dashboard Design

MOD 10

Analyzing your Survey questionnaires
25 The 4 Measurement Levels
26 Selecting your research question
27 Cross-Tabulations
28 Statistical Signi�cance
29 Causation versus Correlation
30 Comparing your results with past data

Valdus is capable of conducting this training 
programme exclusively for your delegates. Please 
e-mail us on training@valdus.net for further 
information and/or to receive a comprehensive 
proposal.
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Documentation
High Quality material has been prepared by the Seminar Leader for distribution to delegates after the course
In addition, a special note pad to facilitate note taking will be provided.

Certi�cates
A Certi�cate of Completion will be issued to those who attend & successfully complete the programme.

Schedule
Our Course timings commences at 9:00 a.m and concludes at 4:00 p.m , including lunch and 2 tea breaks

Registration & Payment
Please complete the registration form on this page & return it to us indicating your preferred mode of 
payment. For Further Information, Contact  our o�ce.

Cancellation Policy
Request for seminar cancellation must be made in writing & received at Valdus three weeks prior 
to the seminar date. A Rs. 2,500 processing fee will be charged per delegate for each cancellation. 
Thereafter, we regret that we are unable to refund any fees due, although in such cases we would be 
happy to welcome a colleague who would substitute for you.

Disclaimer
Valdus reserves the right to alter the content, location of the Seminar, or the identity of the 
speakers in case of events beyond our control.

Contact Us:

VALDUS 
7eme Mile
Royal Road
TRIOLET
MAURITIUS

Telephone: +230 261 0909 | 261 2901

Email Address:
training@valdus.net

Website:
www.valdus.net

We use the ADDIE model to  continuously improve our course
contents and delivery. We revise and modify existing courses and
implement new instructions. The process is systematic and 
systemic; steps are taken in the design phase of the course that are 
dependent upon each other to ensure that all participants are
satis�ed with the delivery and match their expectations.

 -  We use comprehensive course notes and materials.
-  Interactive Style lecturing: combining lecture, discussion
   and practical exercises.
- This course is weighted as follows: 

   - 40% Theory
   - 60% Practical

     

APPROACH

Your trainer  is a quali�ed Statistics & Data professional with over 30 years 
of experience in the �eld of Statistics and Data Management. Passionate 
about data science and technology, he has extensive practical working 
experience in the �eld of Business Intelligence, Data Governance and 
Data Visualization.

He has more than 20 years of experience working as a Statistics 
professional  at Statistics Mauritius. He is currently heading the Statistics 
and BI department of a major player in the hospitality sector and is also 
the Head of Project for the Digital Transformation Strategy of the group. 
His career at Statistics Mauritius has given him with the opportunity to
follow professional training courses abroad (provided by the United 
Nations and the International Labour Organization).

He has expert knowledge in using Microsoft Excel, SQL Server database, 
Power BI and R as data analytics and business intelligence tools.

ABOUT THE TRAINER

There are 3 ways you can register for the course:

1. Call on +230 261 0909 | 2901 | 3092
2. Email us at training@valdus.net
3. Register online at https://www.valdus.net/register.php

COURSE REGISTRATION

- The course fee is Rs. 15,000 per participant
- If there are 3 or more participants from your company, a discount
  of 10% will be applicable
- Course is approved by the HRDC and you will be eligible for 
refund up to 75%

YOUR INVESTMENT

- MQA Course Title: Advanced Market Research & Data 
Analytics




